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Established in 1980 | Manufacture Facility of Over 60,000 sq Feet | Exporting to Over
55 Countries | Online Support Services | Globally Available Superior Quality Components |
PLC - Based Intelligent Control System | Installation of More than 15,000 Chambers |
Execution of single order of Walk-In Chambers worth ¥ 100 Million (USD $ 1.7 Million)

NEWTRONIC LIFECARE EQUIPMENT PVT. LTD.

Corporate Address: Kanakia Wall Street, A-Wing 612, 6th Floor, Chakala, Andheri-Kurla Road,

® . , y , ,
@ NEWTRONIC Near Chakala Metro Station, Andheri (E), Mumbai-400 093, India

q’ﬁg name you can trust Manufacturing Unit : Plot No- 1205 & 1206, G.1.D.C. Industrial Estate,
Umbergaon - 396171, Dist- Valsad, Gujarat.

Email Id: enquiry@newtronic.in www.newtronic.in | Contact No.: 022 6853 4600/ +91 82918 21223
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A complete system with continuos support

Champion Investor & Trader

@ M3 Technics - Mind mgnt, money mgmt
& method @ Weekly Champions Se Charcha
@ Never get trapped in market crash! session for support
@ Timely - Entry & Exit for buy & Sell & win
the game.
@ Minimise your losses, maximise your | @ support&Regular Crash - course
profits by using a systematic time session
tested method.
@ Do not depend on news and tips
anymore.

B STOCK MARKE ACADEMY

@ Champions clubs WhatsApp

For Inquiry and Registration

ALTIMA STOCK MARKET ACADEMY

208, Patel Ashwamegh Complex,

Opp. M. S. Universtiy, Vadodara - 390005.

Call: 9998981091
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UNDERSTANDING THE GROWING NEED FOR LOANS IN TODAY'S ECONOMY

[ PURVI BHALAVAT
In today's fast-paced world, the need for
financial support through loans has
become more prominent than ever.
Whether you're planning to buy your
dream home, start a business, pursue
higher education, or handle personal
emergencies, loans serve as a vital tool
in achieving these goals. With multiple
types of loans available, understanding
their purpose, structure, and application
process is crucial for making informed

decisions.

Why Do People Take Loans?

Home Ownership: Purchasing property
is one of the biggest financial decisions
in life. Most people need a home loan
due to the high cost of real estate.
Business Expansion: Entrepreneurs rely
on business loans to expand operations,
purchase equipment, or manage cash
Flow.

Personal Needs: Personal loans are
widely used for medical emergencies,
weddings, vacations, or consolidating
debt.

Education: Education loans help
students afford higher studies, both in
India and abroad, by covering tuition
fees, living expenses, and other

associated costs.

Types of Loans Explained

Home Loans: Home loans are designed
to help individuals purchase or
construct a house. They come with
longer tenures—up to 30 years—and
lower interest rates compared to other
loan types. The loan is typically secured
against the property itself, and
borrowers are required to make monthly

EMIs (Equated Monthly Instaliments).
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Business Loans: Business loans are
tailored to meet the financial needs of
businesses, whether it's for setting up a
new venture, expanding an existing
business, or managing operational
expenses. Types of business loans
include:

Term Loans: Lump sum amounts repaid
over a fixed period

Working Capital Loans: Short-term
loans to manage daily operational costs
Equipment Finance: Loans specifically
For purchasing machinery or equipment
Personal Loans: Personal loans are
unsecured loans that can be used for
any purpose—medical emergencies,
weddings, vacations, etc. They are
generally easier to obtain but come with
higher interest rates than secured loans.
Tenures usually range from 12 to 60
months.

Education Loans: Education loans help
students pursue higher education by
covering tuition, accommodation, and
other living expenses. These loans
typically offer a moratorium period
(where repayment starts after course

completion) and often have tax benefits.

Key Considerations Before Taking a
Loan

Eligibility Criteria: Most loans require a
steady income, good credit score, and
sometimes collateral (for secured loans).
Interest Rates: Fixed vs. floating
interest rates affect the total cost of the
loan.

Processing Fees and Hidden Charges:
Always check for processing fees,
prepayment penalties, and other hidden
costs.

Repayment Tenure: Choose a tenure

that balances affordability with overall
interest cost.

Purpose of the Loan: Clearly define
your purpose. Avoid taking loans for
non-essential, short-term desires to

prevent future financial strain.

Impact on Financial Health

Taking a loan can be a double-edged
sword. On one hand, it provides
immediate liquidity to achieve life goals
or business objectives. On the other, it
increases monthly financial obligations,
impacting your overall credit health.
Proper planning, realistic budgeting, and
timely repayments help maintain a
healthy credit score and financial

stability.

Conclusion

Loans are powerful financial
instruments that help turn aspirations
into reality. Whether it's owning a home,
expanding a business, funding
education, or addressing personal needs,
understanding the right type of loan, its
features, and terms is essential. Aloan is
not just about borrowing money—it's a
commitment toward your financial
future. Make informed choices, borrow
wisely, and pave the way for a secure

tomorrow.

Purvi Bhalavat

98201 82844

Insurance & Investment Advisor
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FOR AGENTS
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Lata Shah Jayesh Shah
9321379232 9821379232
lata_lic@yahoo.com jayesh_mf@rediffmail.com

SHREE AUTHORIZED PREMIUM COLLECTION CENTRE: OFF: 501/41, Ganesh Siddhi Society,
Sector 5, Charkop, Kandivali West, Mumbai 400067 ¢ 9833446702
INSURANCE RESL.: A/602, Amruta Bldg., Sector 5, Charkop, Kandivali West, Mumbai 400067

CSs Vidit Narsana is a Fellow Member Of ICSI Having 12 Years Of Experience In
Practice Serving Over 250 Corporates, He is also a Financial Planner guiding his clients
to create wealth through Mutual Funds, Stocks and other Investment Options.

SERVICES

Registration: Start Ups:
A) FSSAI E) ISO Corporate Compliances A) Start Up Funding

B) Trade Mark  F) Skill India Certificate B) Start Up Certificate

A) Company and LIp Formation

C) Copyright  H) Halal Certification B) Yearly Compliances of Above (DPIIT)
D) IEC Code
]

® ®:9699819525

www.kcbf.in Konnect ¢ Kommunicate e Konduct Business



VOL. 5 ISSUE 9 | SEPTEMBER 2025

KCBF KONNECT - PAGE 7

SEVA, BHAKTI, AND SAMAIJ: HOW PUSHTIMARG INSPIRES VALUES

[ DR RAJENDRA BHALAVAT

The Khadayata community, deeply rooted
in the teachings of Pushtimarg, has
always emphasized living a life of grace,
devotion, and service. As followers of Shri
Vallabhacharya's philosophy, we believe in
the unconditional love and grace of Shree
Krishna. But beyond personal devotion,
Pushtimarg teaches us that our faith
must also reflect in how we contribute to
society and nurture our community

bonds.

Seva: The Joy of Selfless Service

In Pushtimarg, Seva (selfless service) is
not just an obligation—it is an expression
of love and gratitude. Shri Vallabhacharya
taught that serving others, especially the
community and those in need, is one of

the highest forms of devotion.

For young Khadayatas today, Seva can
take many forms:

Volunteering time in Samaj activities like
organizing cultural festivals, helping at
community centers, or supporting charity

drives.

Mentoring younger generationsin
education, business, or life skills, passing
on not only knowledge but also the spirit

of giving.

Offering skills and expertise to uplift
others—whether through teaching
Gujarati language, sharing business
guidance, or helping organize religious

events.

When we give selflessly, we experience
the joy of making a positive difference,
while strengthening our sense of

belonging.
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Bhakti: Living Devotion in Everyday Life
Bhaktiin Pushtimarg is not limited to
temple rituals or prayer. It's about living
every action as an offering to Shree

Krishna.

For the modern Khadayata, this means:
Practicing patience, humility, and

kindness in personal and professional life.

Approaching challenges with a mindset
of grace rather than stress, trusting in

Krishna's Pushti (divine grace).

Celebrating festivals like Janmashtami or
Annakut with not just rituals, but
heartfelt understanding of their spiritual

meaning.

When devotion flows in daily life, it
becomes a source of inner peace and
purpose. Simple actions—greeting elders
with respect, helping a struggling
neighbor, or even offering a

smile—become expressions of Bhakti.

Samaj: The Strength of Community
Togetherness

The Khadayata Samaj stands as a living
example of Pushtimarg's spirit of
togetherness. We are not just individuals
pursuing our personal paths of devotion;
we are a collective bound by culture,
shared values, and responsibility towards

each other.

Pushtimarg teaches us that the
community is an extended family where

every individual matters.

Attending community events is not just
socializing—it's about contributing to the
cultural continuity and supporting one

another.

Participating in Samaj activities helps
preserve our language, celebrate our

traditions, and promote education.

When young adults take an active role in
Samaj, they bridge generational gaps,
ensuring that the legacy of our ancestors

thrives.

Why It Matters Today

In today's fast-paced world, where
individual ambitions often take center
stage, Pushtimarg reminds us that true
fulfillment comes from serving others,
living with devotion, and strengthening

our community ties.

Especially for young Khadayatas aged 20
to 40, who juggle careers, family, and
personal growth, integrating Seva, Bhakti,
and Samaj into life helps build purpose

beyond the material.

It makes us not just better professionals
or Family members, but responsible

custodians of our culture and values.

Conclusion

The teachings of Pushtimarg are timeless,
offering practical guidance for every
generation. As young Khadayatas, we
have the unique opportunity to carry
forward this beautiful legacy of grace,

service,and community.

Let us not see Seva as duty, nor Bhakti
as ritual, nor Samaj as tradition
alone—but as living expressions of love

for Shree Krishna and For one another.

Jai Shree Krishna.
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BENEFICIARY NAME: KHADAYATA COMMUNITY BUSINESS FORUM
BANK: HDFC BANK, A/C NO.: 50200027873941, IFSC Code: HDFC0000163
CALL: LATA 93213 79232 / SANDEEP 98203 18422 / NARENDRA 97026 43000 / DEENA 98339 12460

JIGNESH 98203 95856 / JAYESH 98213 79232 / HARDIK 84250 43894 / PREMAL 98209 99056 / HEMMALI 98335 33469
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www.kcbf.in

Konnect ¢ Kommunicate e Konduct Business



VOL. 5 ISSUE 9 | SEPTEMBER 2025 KCBF KONNECT - PAGE 9

SANDEEP SHAH (+91-9820318422):

Sandeep is managing and guiding 2 companies — Solomon Hobby
Collections & R S Hobby Collections in Mumbai. He is qualified as a
Masters in Numismatics & Archeology from Mumbai University. He is
a Coin Grader, Decipher, Cataloguer, Writer & Exhibitor. He is a
distinguished Life Member of Mumbai Coin Society & Gujarat Coin
Society. Sandeep is associated with few Auction Houses,
Corporates, Film Personalities, HNI's & Strategic Investors. He has
just completed 35 years in the field of Numismatics which he started
as a hobby. Sandeep is one of the leading executive of the Group.

MONICA S. SHAH (+91-9833255128):
She is associated with Soloman Coins & Antiques. She deals in
Collectible Art, Idols & Antiques.

OFFICE:
216, FP No 66/67, Malad Ajanta CHSL, Daftary Road,
Near Universal High School, Malad East, Mumbai 400 097.

SOLOMANCOINS@GMAIL.COM

P@E@BERRP Hocfmps LLP DHIS

%smnap Nm'l’mps LLP

Contact Us :- 750670474/12
OUR SERVICES DEWBERRY HOLIDAYS LLP

MARKS ITS

\.,/\

international Tour
Packages

-;; 000 0000 XL
o VIO 0 TSV 3 Timettionsy

Address :- 512, 5" Floor , A Wing , Kosha
Kommercial Komplex , Poddar Road , Malad East.
Mumbai 400097
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With best compliments from
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SHEELA R MODY
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GROUP

Rajsons Group of Companies

901, Rite Oscar, 9th Floor, New Vikrant CHS,
Off. L. T. Road, Maharashtra Nagar,
Borivali (West), Mumbai 400092
Email: rmmody®@rajsons.com
Mob.: 98200 73100 » 93211 73100
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DIGITAL FINANCIAL INCLUSION

[ YOGESH K SHAH

Financial inclusion can be regarded as a
new wave in global finance, having far-
reaching implications on not just to
whom finance is being delivered but also
on the modes of its delivery. Inclusive
Finance is targeted towards the unserved
or underserved segments of the
population. Digital modes are increasingly
becoming central to the delivery of
finance. Digital financial inclusion (DFI) is
considered as convenient, efficient, cost-
saving and hence more accessible.
However digital divide, cyber security,
financial literacy and data protection can
be challenges in its pursuit. Among the
developing economies, the Brazil, Russia,
India, Ching, South Africa (BRICS) group
has emerged as a front-runnerin
contributing to cashless payments with
India alone accounting for a share of
48.5% (RBI 2024). India's success in digital
finance and digitalisation has largely
emanated from the pathbreaking
development of Unified Payments
Interface (UPI), affordability and
advanced data storage solutions. The
ground level usage of digital payments
still leaves much to be desired.The
percentage using digital payments has
just increased from 22% to only 35%

much below the desired target.

Concept and Global Spread

The World Bank defines DFI as the
"Deployment of cost-saving digital mean
to reach currently financially excluded
and underserved population with a range
of Formal Financial services suited to their
needs that are responsibly delivered at a
cost affordable to customers and

sustainable for providers".

DFl relates to its ability to

(i) offer tailor-made personalised access

www.kcbf.in

such as through mobile phones unlike
physical mode

(ii) ensure last-mile reach through both
self-assist means like mobile phones and
agent based means like business
correspondents

(iii) entail scale advantages by bringing
down transaction costs For financial

institutions.

The term"financial inclusion" has gained
global currency only in 21st century with
the introduction of microfinance. In
comparison, the term "Fintech" has
appeared on the Global scene only in the
last decade, while the term "Digital
Financial Inclusion"is still to emerge as an
important part of banking lexicon. Even if
fintech or digitalization of finance is a
new phenomenon, digitisation of
financial industry has been underway
since the early 20th century, starting with
electronic fund transfers and the usage
of personal computers. The rapid
expansion of mobile phone technology
also emerged as a major propeller of
digital finance during this period. The
outbreak of the covid-19 pandemic gave
an unexpected push to the digitalisation
of fFinance. DFI relates primarily to the
technologically intermediated delivery of
the Four basic financial services, namely
savings/deposits, payments, credit and
insurance. DFI has till now been riding on
the back of successful application and
acceptability of digital payments in most
economies. DFI also has certain macro-
economic effects including its support
for economic growth and development,
augmenting the liquidity and operational
efficiency of financial markets, reducing
income inequality by extending finance to
underserved segments and

strengthening social safety nets by

streamlining distribution of public cash

transfers.

Determinants and drivers

Digital finance owes its existence
primarily to technological advancements.
However, various supply and demand side
determinants of financial inclusion have
also had a bearing on it. On the supply
side, these factors include bank branch
network, payments infrastructure and
supportive regulatory environment for
finance. On the demand side, an increase
in gross domestic product of an economy
typically leading to a broader provision of
financial services, alongwith the income,
literacy and gender of the beneficiaries

have been identified as its determinants.

Expanding digitalisation

Globally, the United States has been
leading in economy-wide score in
digitalisation, as per an innovative
methodology based on Connect-Harness-
Innovate- Protect-Sustain (CHIPS)
framework. China and India, the two most
populous developing economies, were
placed in the second and third highest
positions, respectively. Aided by the
growing access to finance, there has been
a proliferation of online or mobile

banking in these economies.

Stikting expansion in digital
infrastructure

The growth of digital finance in India
largely draws from the infrastructural
development related to Information and
Communication technology, including
internet and smartphones.

The gender divide in terms of
smartphone possession was much higher
than that of feature or basic phone

possession; while 51% of adult men had

Konnect ¢ Kommunicate e Konduct Business
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smartphones the corresponding
percentage was only 35% for adult

women in 2024.

Digital payments

While there has been growth of various
types of digital financial Services in
recent years, it is digital payments that
have spearheaded digital finance and DFI
in India. On average, an Indian undertook
around 132 digital transactions during
2023-24, which increased from about 16
transactions in 2017-18. The success of
digital finance rested heavily on UPI; an
average Indian undertook around 94 UPI

transactions during 2023-24.

Digital lending

Apart from digital payments, digital
lending (loans processed largely by use of
seamless digital technologies) is also

emerging as an integral part of digital

finance. The borrowers resorting to
digital lending have been predominantly
from the urban areas. Furthermore,
around 53% of the borrowers were aged
less than 35 years in 2023-24, indicating
popularity and familiarity with Fintech

loans among the younger population.

Digital insurance

While insurance is a key service in
financial inclusion, there is a significant
distance that India needs to cover. Only
45% and 24% of households in India were
covered through health and life

insurance, respectively.

Needless to say, the penetration of digital
insurance, which relates to accessing
traditional insurances - health, life,
vehicle, home and accidents through
digital Insurers - is still in a nascent stage

in India, but growing. In sum, in recent

years, India has made rapid strides in
access to finance, particularly through
digital means. India's success in the realm
of digital finance so far relates largely to
digital payments, but it is also showing
promising foray into digital lending,

followed by digital insurance.

Conclusion

Most countries, developed and
developing alike, have made remarkable
strides in universalising access to
fFinancial Institutions/ mobile money
deposits. These accounts have proved
immensely useful in popularising and
supporting retail digital payments.
Consequently, in its current shape, DFl is
dominated by retail digital payments
globally as well as in India. The success of
digital payments in India is primary owing
to the UPL.
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WHY KHADAYATA RATNA ?

CBF - Konnect eBulletin Team has

introduced the column of “Khadayata

Ratna” since last almost a year. During
this period the eBulletin Team has tried to bring
before its readers the highlights of prominent
Khadayatas who have contributed substantially
during their life span — in their respective
profession, society and to Khadayata community in
particular. The objective is clear — to highlight our
own community people who can act as the “Role
Model” for current as well as future generation/s.

There are almost eight billion humans (7.9) on our
planet. They are spread over different continents
and countries. E.g., in India we have 1.3 billion
peaple. They further get divided in to states — like
Maharashtra, Gujarat, Uttar Pradesh etc. further
into Districts like Sabarkantha, Aravalli etc. Within

this further classification into different
communities — like Khadayatas, Kshatriyas,
Brahmins etc.

If you observe, in order to acknowledge the people for
their contribution to the SOCIETY they serve they are
acknowledged from time to time. E.g., Internationally
it’s NOBEL PRIZE - in all different categories. Bharat
Ratna, Padma Bhushan, Padma Vibhushan at
National level. Similarly, there are different awards in
other fields like Film Industry, Literature, Army, Sports,
Police etc. the objective being not just to acknowledge
their contribution but to also provide the present and
future generations to take lead from their life and to
act as role model. E.g. Sachin Tendulkar — could be a
role model for many budding cricketers. Lata
Mangeshkar, Akshay Kumar in film industry, Swami
Vivekanand, Swami Chinmayanand in spirituality etc.

It is with this objective we decided to provide brief
profile, achievements and contributions of the
prominent Khadayatas in our monthly bulletin. The
name/s are approved by the majority consensus.
One of the objectives of the KCBF is to also try and
hold our community together at a time when the
social structures and joint family systems are
getting disintegrated and replaced by nucleus
family units — whereas Western countries are
increasingly appreciating and turning to Indian
culture.

We would be glad to receive the names and write-
ups of such prominent Khadayatas for coverage in
forthcoming issues.

Editorial Team: Mr. Premal Parikh | Dr. Jignesh Bhalavat | CA Jigar Shah | Ms. Pratibha Shah

Release Date: First Week of Every Month,; Frequency: Monthly

Please send in your article / content before the 25th of the preceding month to be published in the ebulletin
Email: info@khadayatabusinessnetwork.com ¢ WhatsApp: 9820999056 | 9821138471 | 9820395856

Note: We, at KCBF, have decided to publish profile of each life members and hence requested them to share details about their Business / Professional /
Service etc including family in their own words (150/175). We also thought to introduce a renowned Khadayata under “Khadayata Ratna” - A person of
eminence from Khadayata community who can be Businessman / Professional or Service at highest position from any field. It's a prerogative of KCBF Admin
Committee from the name suggested and/or forwarded to KCBF. The honour given is based on individual's contribution to profession, community and society
at large. The award carries no material/monetary medal or certificate but the basic objective is to bring to light our own people as role model for current and
future generation of our community.

Disclaimer: KCBF has compiled this ebulletin with care. However, KCBF, its editorial team or the admin committee (hereafter called as “The Publishers”) does not warrant
that information in this ebulletin is free of errors. The Publishers also does not necessarily agree with or endorse any statement or opinion either in the editorial material or
advertisements in this ebulletin and the use of any information in this ebulletin is entirely at the risk of the reader / user.
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